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Everyone who visits Hong Kong comes across Henry
Steiner’s work. The designer, who has lived here for 40
years, was responsible for the HSBC hexagon logo, the
Hong Kong Jockey club motif and the Standard Chartered-

issued bank notes. He talks to MARK GRAHAM

What kept you here so long?

There is a buzz in Hong Kong. It bus-
tles. It gets on with things. Despite our
current anxieties, the buzz is still
there. People are safe here. Chinese
people don’t drink to excess and there
is an ingrained respect for property.
You don’t get pointless vandalism in
the subway or the car antennae bent
here.

Any special places?

Go to Sai Ying Poon, just west of
Sheung Wan, to see a bit of how Hong
Kong was in the 1970s. There is an
Eastern Street, Western Street, First

Street and Second Street from when
the Brits tried to bring some order. It is like an aquatic
museum with various sea creatures of every kind and
incense shops. The smell hits you: I find it redolent and
charming. I often think that if I had a blind tourist friend
I would take him there.

How about wining and dining?

Lan Kwai Fong is fun at night — dynamic and it is amaz-
ing to see so much activity and funny things. Last time I
went there were different people selling those flashing
items, magic wands and badges. For food, Michelle’s at the
Fringe is expensive but extremely dependable, in a very
pleasant location. The Spring Deer in Tsim Sha Tsui is
also fun and dependable.

Any other tips?

It is the obvious things in Hong Kong that are so much
fun. The Star Ferry is a wonderful ride, similarly the Peak
Tram and the Mid-Levels escalator that goes up through
the residential areas of Soho. Sometimes tourists have the
impression that the escalator goes up to the Peak; you see
them standing wondering where they are. The tram of

course is also a stunning ride — it goes past shops, mar-
kets, crowds and activities.

Take a walk along Hollywood Road, from one shop to
another, but be careful as there are some excellent coun-

terfeits of antiques.

What feedback do you get?

People think that I get royalties from my designs. I wish!
My response is that it is nice to be recognised. It is grati-
fying that the designs are not getting older, but getting
better. They were built to last.

Any memories of old Hong Kong?

All the girls wore cheong-sams when I arrived. They were
quite beautiful. I took the Star Ferry for quite some time
and walking behind the cheong-sam was a lovely experi-
ence. It is not my field of design — I do branding and
graphic design — but in terms of fashion around 1967 the
cheong-sam disappeared and was replaced by western
ready-to-wear clothing, in particular mini-skirts, high
boots and pony tails.
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“and the HSBC logo.
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